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So You Think You Need A Web Page?
Designing World Wide Web Access to
Documentary Editing Projects
CATHY MORAN HAJO

D

e World Wide Web is rapidly becoming the first
place that researchers and the curious look when
they are interested in a topic. For those with access,
Internet searches using Web browsers can rapidly open a
door to a vast storehouse of knowledge and information.
Everyone and her brother seems to have a web page,
whether for selling widgets, advertising a conference, or
just telling you who they are and what they like to do. Wading through this virtual forest to find the gems can occupy hours, even days, with no guarantee that the information you find on the Web is accurate or complete.
Everyone tells you that you need a "presence on the
Web" or expects that you already have a web site. There
are a lot of good reasons to create and launch a web site
for your documentary editing project, but it will take some
time and thought to create the type of site that best suits
your project and your audience. This article will lay out
the kinds of things web pages can do for editing projects
and the kinds of information projects are providing on
the Web now.
There are a few hurdles you need to jump before you
should seriously consider creating a web page.

Finding a Site
First you will need a home for your web site. For most of
us, working in universities and government institutions,
this is not difficult. Contact your computer services department and see what the procedures are. For those
working independently or in historical societies that do
not have their own web pages, locating a host server can
be a problem. There are a number of Internet service
providers, America OnLine (www.aol.com)l for example,
that provide free "personal" web pages if you sign up for
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the ADE Technology Committee, and designed the web site at
the Margaret Sanger Papers Project. She is currently working
on a dissertation comparing the history of birth control clinics
in the United States and England before World War II.

their service. Other providers such as Geo Cities
(wwmgeocities.com) and Tripod (homepager.tripodcom) provide
small web pages to anyone without charge. Most of the
time these providers limit the amount of space you can
use, charging you a monthly rate if you exceed it. Unless
you are planning an extensive page, you will probably not
exceed the space limitation.

HTML
HTML, the HyperText Markup Language, is the tool used
to display text on the World Wide Web. You, or someone
on your staff, will have to learn the rudiments of HTML
in order to create a web page, unless you have it designed
by a consultant. Even if you use a consultant, unless you
have that person keep your page up to date, you will still
need to learn how to edit the pages.
It is not difficult to learn HTML, and there are many
guides to its use on the Web. You can create admirable
looking pages in a day if you stick to it and are not overly
intimidated by computers. You can purchase printed
manuals or use some of the on-line guides to HTML
available on the Internet. Some good sources on HTML
are the "Beginner's Guide to HTML" (www.ncsa.uiuc.edu/
General/ Internet/ www/HTMLPrimer.html) and the
"Barebones Guide to HTML" (wwmwerbach.com/ barebones).
Another good resource is an on-line list of all HTML
elements (www.sandia.gov/sci_compute/elements.htm~.
You do not need any special software to create HTML
text, just your regular word processing program. Create
your content first. Once it is set, then place the HTML
tags in the text and save the me under the ASCII or DOS
format.
You can also use an HTML editor, software designed
to help you tag the text with HTML codes. The benefit
to using this software is that it often provides help screens
for using HTML tags, and aids for selecting colors or
backgrounds, linking images, and performing other complex functions. Editors also enable you to preview your
work easily using an Internet browser. This lets you make
a change, see how it will appear using Netscape Navigator
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or Microsoft Explorer, and then change it back if you don't
like it.

Designing Your Web Page
Original content is the key to a successful web site. No
matter how snappy your site looks, if it says nothing new,
it will not serve your users. When you set out to create a
web site, focus on what it will contain, not how it will look.
You can always pretty it up afterwards.

4. Funders
Funders may visit your web site when reviewing proposals. Others may link to your web site after you have received a grant. You should be certain to indicate somewhere on your site your gratitude to the private and public foundations that assist your project, and indicate any
other relevant things you think a funder might be interested in knowing. Also be sure that the material you include in your progress reports about schedules, progress
made, etc. matches what you say on your web site!

Audience
Knowing your audience is the key to designing a good web
page. Think about the people you are trying to reach with
your project and Hnd ways to attract them and keep them
coming. Audiences for editing projects can be:
1. Scholarly researchers
Scholarly researchers who search the Web will want to
know where they can get access to your edition, and what
it contains. They will probably consult your editions once
they have used your web site to determine which volumes
or reels best meet their needs. To satisfy them, you will
need good descriptions of your editions, how to obtain
them, and the kinds of subject matter covered in each.
Scholars may not be studying your topic, but a related
individual or subject. Make sure that the information you
provide is detailed enough to serve a broad base of researchers.
2. College students
While some college students will have the same needs as
the scholarly researcher, they are usually writing shorter
papers and will not explore subjects in as much depth.
Student papers are more likely to be written either in a
biographical mode or about a fairly well-covered aspect
of your subject'S life. You can assist these users by providing access not only to your editions but to general biographical and subject essays you may have produced, to
bibliographies, and to other secondary sources.
3. Younger students
High school and grammar school users will probably use
your web site as they would an encyclopedia article. They
will only rarely go further than secondary material, unless
you make some primary material available to them. For
these users, you want to provide accurate, short descriptions of your subject such as might be written for a biographical dictionary or encyclopedia. If you provide a bibliography you may want to indicate which books are suitable for younger readers.
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5. Press
The press may Hnd your web site when researching a topic
close to your subject. To serve their needs you may want
to provide a FAQ feature (frequently asked questions) that
covers some of the most commonly sought reference
information. Always make sure to create a means by which
they can contact you by electronic mail. The press may
also want to know where to obtain images of your subject. You can provide this information at your web site
(especially if you are not the best location for this material) and save answering the same questions over and over
again.
6. General public
Members of the general public are similar to high school
students in many ways, but they are probably more likely
to become readers of your edition. Most will already be
interested in your subject; you need to provide enough
original material about your subject (rather than your editions and your actual work) to get them interested enough
to follow up and read, perhaps even purchase, your edition.
The public also is the pool from which you can acquire support. Make it easy for people to get on a mailing
list, receive newsletters or other material, and Hnd out
more about your project.
7. Specialists
Different projects may serve different specialist groups
such as legal scholars, lawmakers, reproductive rights advocates, or scientists. You may want to make a special
section on your web page to provide information to them
in a format they can more easily use. For example, provide access to the contents of your edition by creating a
list of constitutional amendments or laws with links to
the volumes, rather than providing listings only by the
contents of each volume.

Goals
After you have determined the audiences you are trying
to reach, you should think about the goals of the web site.
Why are you creating the site, and what are you trying to
achieve? Web pages, like any other publication, require
clear planning. Be wary of trying to undertake too much.
Designing and coding existing material and drafting new
material takes up a lot of time. Unless you are publishing
your edition electronically on your web page, any time
spent on the web site is time taken away from your edition. You need to carefully balance the benefits against the
time it costs.
That said, here are some goals for editing projects'
web sites:

1. Attracting attention
Your main goal for having a web page is merely to let
people know that you exist. When researchers type "Margaret Sanger" on a web search engine, I want them to find
our project. That is the most important and, for many
editors, the only reason to have a web page. Researchers
can then follow up via e-mail, phone, fax, or regular mail.
A very simple web page can meet this goal.
2. Being a scholarly source on your subject
You are probably one of the most knowledgeable people
on your subject. Let others know that by crafting a site
that provides a center for accurate material. More than just
a description of the project, it will serve for scholars as
well as more casual readers as the main place to locate
information. Think about the kinds of material you already produce that explain your work, explain your subject, and figure out the best way to convey the information on the Web. Think about the research questions you
are asked and how you can provide access to information
that can help solve them for a larger audience.
3. Providing access to documents
Publishing documents on a web site is a goal of some
editing projects. The extent of the material to be put up
varies by project. Some projects, such as the Edison Papers, plan to make available their entire edition via the Web;
others, such as the King Papers, provide the text of only
a few seminal documents. Still others, like the Sanger Papers and Freedman and Southern Society Project, provide
documents only as examples of editorial method.
4. Providing information about your publications
Web sites can provide detailed descriptions of your publication plans and progress. Let the interested know that

you have nine volumes planned and that seven are already
available. Describe the contents of your microfilm edition, and make it easy for libraries to decide to purchase
it, or readers to determine whether it is worth ordering
on interlibrary loan. Link to descriptions of your books
at your publisher'S web page to make ordering easy. Our
whole purpose is making documents accessible, and the
Web is a great way to advertise our editions.
5. Saving reference time
How many times are you asked the same research question? How many times do you draft letters outlining where
the major archival sources on your subject can be found?
Which are the best biographies, the best sources on your
subject's field of expertise? The Web can let you provide
detailed answers to specific questions, provide references
to primary and secondary sources, video, and audio on
your subject, and cut down the time you spend answering repetitive research queries.
Each project will have some combination of the goals
listed above. Figure out which are most important to you.
Based on the goals you define for your project and the
audiences you are trying to reach, you can determine the
type of web page you will mount.

Features to Consider
I have surveyed over twenty-five web pages created for
documentary editing projects and found that while many
contain core features, there is quite a bit of variation. What
follows is an overview of the kinds of features you may
wish to incorporate into your own site.
1. Introduction to project's goals and work
This is essential to set the information provided in context. You want people to know who you are and what you
do. It should be concise but provide enough information
that a researcher can evaluate the context for the material
in your page or that a funder may decide to accept a proposal.
2. Staff of project
Some include photos, articles, resumes, e-mail addresses,
descriptions of qualifications, etc.

3. Funders
It is important to list your major funders. You mayor may
not wish to list every individual contributor and probably
should get permission (or at least announce in your thank
you note that the individual's name will be on the web site).
September 1998 / DOCUMENTARY EDITING
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4. How to contact the project
Provide individual or group e-mail accounts, street addresses, FAX and telephone numbers, or any other means
to get in touch with you. We found that when all three
editors' e-mail addresses were put on the Model Editions
Partnership web pages, researchers either sent three emails or carbon copied each of us with the same question. Often each of us answered it on our own, using three
times the time we should have. Our web page has only a
group e-mail address (sanger.papers@nyu.edu) which I
check each day along with my own e-mail. This group
address also allows us to answer e-mail without giving a
personal name (we do occasionally get hate mail).
5. Description of publications
Your web site should describe what you have already published and what you are in the process of publishing, with
accurate estimates of when you will finish your next product. Include availability for microfilm editions (so that
people know where to request interlibrary loan), as well
as links to any material that might be on your publisher's
web site. You want to make it as easy as possible to order
your edition, and to figure out which part of the edition
is right for the user and how to use it.
6. Description/biography of the subject
This is essential if you want to become a reference source
for your topic. Your essays will be used by students to write
papers and to check facts, dates, and other issues, and by
those who need an introduction to the topic. If you use
essays written for your book, make sure to rewrite them
for the Web. Use short paragraphs, add links to break up
the text into manageable chunks, and make sure it works
as a stand-alone biography.
7. Sample documents
Sample documents are a great way to introduce readers
to what editors do, give a taste of what is in your edition,
and provide easy access to your most important documents. You determine how many to add, what their use
will be, and how to access them. The Martin Luther King
Papers has a great system where readers have to "register" to look at documents. In so doing, they accept a copyright statement.
8. Chronology
Many researchers want to know when something happened. You can add a chronology of events, as elaborate
or winnowed as you like.

9. Other project resources
The Edison Papers provides access to names of associates, patents, maps, and company descriptions. The
Goldman Papers offers an on-line exhibit and a virtual
shop for memorabilia. The Sanger Papers provides brief
organizational histories of the often confusing birth controlleagues founded by Sanger. Dewey and the Records
of Early English Drama provide links to electronic discussion forums on their topic.
10. Bibliography
Provide a list of recommended secondary sources. You
can divide it by reading level-let the younger readers have
their own section. I'll leave it to you to decide how comprehensive it should be, whether it should cover a broad
range of related issues, everything ever written on your
topic, or a short list of recommended sources. You can
annotate the bibliography if you think it would be helpful. We provide sites to encyclopedia articles as well, to
serve those doing very basic research.
11. Portions of your publications
You may want to include indexes, essays on editorial methods, or acknowledgments to your web page. We aren't yet
sure whether providing access to electronic versions of
publications slows sales. You need to decide, after looking over your publishing contract, what you can place on
the Web and when you might want to do it. You may not
wish to provide everything that you have published in print
right away. For example, much of our microfilm reel guide
is up on the UPA web site, but we have not yet put up the
index to the documents. While this portion of the reel
guide would be very useful to researchers, we are not sure
how many indexes we would sell to libraries if it were
available on the Internet. I think that after the microfilm
has been on the market a few more years we might reconsider. At that point we would likely have sold most of
the guides that we were going to. Both the Goldman Papers Project and the Edison Project provide access to their
indexes on the Web.
If you have produced other publications, like the
Edison Project's Motion Picture Catalog, the Sanger
Project's Newsletters, or the Goldman traveling exhibit,
you may want to mount them on the Internet after a suitable waiting period.
12. Frequently asked questions
Do you find yourself answering the same questions over
and over? Use your web site to provide the answers. You

Continued on page 67
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Grizzard know if you add a web page for your project.
Look over the kinds of material I've mentioned (and
others you might think of) and break them into categories: things you simply must provide, things that you would
like to provide, things it would be nice to provide, things
you would provide if you had the money and staff, and
things you never want to provide. Start with those things
that you consider essential. Create a web site plan with only
the essential features, and once you have completed it and
understand the work involved, you can reevaluate the
other categories. Be sure that you base your decisions on
the goals and audience you outlined in your initial planning rather than what is neat, or what another project has
done. They may have different audiences, goals or resources.

General Design Tips
The size of web sites varies from a single, informative page
to a host of pages, links, hierarchies, and images. Determining how to structure your pages is fairly simple.
You can provide all your information on a single, very
long "page" with links moving from one section to another. You may have visited sites like this. While it is easy
to code and load to the server, and sometimes easier to
maintain, it is, I think, harder for users, especially those
who want to print just one piece. For example, your project
description page could include a history of the project, a
list of its publications, descriptions of the staff, information about contacting the project, and a biography of the
subject.
You can use menus and links to join a large number
of small files, one for each. In the example above, you
might have a page that simply lists the various components: project history, list of publications, etc. Each of
these portions is then stored on a separate page and a link
is drawn between them. Printing each piece is easier.
A combination of separate pages and large documents with a lot of material may be the best. I tend to
keep material together that I think a user might want to
print as a whole, and divide material that varies in subject
matter. For example, I divided lists on the availability of
our microftlm edition by series, but retained the Sanger
biography as a single, long document. We also kept the
bibliography as one document, despite the fact that it is
grouped into a number of categories. With the newsletter we decided that we would not retain the issue divisions,
but rather made each article a separate file.
There are a number of style and design guides on the
Internet and in HTML books, but I think that the best
way to figure out what you want is to look at other sites.
68
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Look at the sites of other projects to see what they are
doing and how they do it. Look at sites for computer giants like Microsoft or IBM to see what their highly paid
web designers are doing. When you use a page that is easy
to get around in, try to figure out why it works well, and
how you might adapt what they have done for your page.
Likewise when a page is difficult to use or annoying to
look at, pay attention to what makes it bad. You will end
up learning more from web sites than from books. Note

The Margaret Sallger Papers Microfilm Editions
----~---~--------
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The ~argaret Sanger Papers Project has published a tWO-$cnes microfilm editIOn of Sanger':. papers.
organized and filmed with individual idemifymg headers. A comprehensive reel guide and index has been
produced for each series. Each document has been identified by author. recipient, title. date. number of
pages, etc. in a target header that appears at the top of each frame

The Smith College Collection.,
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83 reels. Click here to see the reel O"Uldc
Click here for availabilitv of the Smith Collecre Collection

The Collected [)ocumellls Serie.\
;::..:.:-;::--.-:. .. ~ - Drawn from over 300 archival collections around the world in 1ibrarie~. museums.
~~}
private papers. and organization>., thIS serie~ contain~ 9.000 documents on 18 reels
.~;::51:~ ·~11.~\,,-; .•.r'E-:- Click here to see the reel "uide
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Click bere for availability of the ColleO:;led Documents Series
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The R~I Guides
The Reel Guides for each of the microfilmed series contain a bnef description of the Project. descriptions
of the contents of each of the reels, organizatIOnal histories of the birth control groups Sanger founded and
led. and a item-level name/tltle index

Click here to sec

ponion~

of the'

Smith Colleo-e Collections Reel GUide
Collected Doeument~ Reel Guide

that your web browser will allow you to view the source
codes for pages, or download them and use them as templates. This can be a good way to copy styles without
having to learn detailed coding.
The design sites seem to come and go quite rapidly.
At the time I wrote this, some good pages include "10
biggest mistakes" (www.useit.com/alertbox/9605.htm~ and
"15 biggest mistakes" (www2.dg-!ys.com/ ~hol!yb/ top15.htm~
of Web design. Other guides are "How Did They Do That
With HTML" (www.nashville.net/~carl/ htmlguide) and "Designing and Planning Web Design" (www.leonline.com/nvctc/
resource. htm!). 2
In general: Use smaller images that load quickly rather

than large, slow-loading ones. Keep the number of images down in general because many computers and modems are slow and the main complaint many have about
using the Internet is the tortoise-like pace of loading
pages. This is another argument for smaller, linked pages
rather than larger files.
Many web designers argue against the use of frames,
in which you design a site where two or more pages are
open at the same time. They find it harder to bookmark

may find the biographical sketch listed on my search results page before the main page of the project. If I link
to the biographical sketch, I may not easily be able to figure out who produced it, or learn more about the project.
There should be an icon to return to the project's main
page on every page you produce.
There should also be copyright claims on every page,
so that your text that ends up in a researcher's fIle cabinet
and in footnotes can be properly credited. Also use the
tide element tag to name your pages. These names appear
at the top of the browser window and print when the user
prints the page. They can provide context that might otherwise be lacking.
Avoid underlining: it is easily confused with links.

Maintaining Your Site
The Library of Congress Colleetion

The Library of Congress microfilmed its own collection of Margaret Sanger
papers in 1977 on 145 reels. The Margaret Sanger Papers Project is currently
indexing the Sanger documents in this collection. and will merge it with the
indexes created for our newly filmed microfilm series to create a combined index
to all extant Sanger documents. The Library of Congress has released a printed
Register of the Margaret Sanger Papers (#50) which provides folder level access
to the Sanger archive.
To visit the Librarv of Concrress Home Pa"e.
Back to Sanger Homepacre
All contents copyright
© The Margaret Sanger Papers

AJirighlsresenecl
R~vlsed:

February 19, 199H

Afilefrom the Margaret Sanger Papers Project web
page. These pages illustrate the use of links to other
files/pages, a link back to the homepage, graphics,
and copyright notice. Reprinted with permissionfrom
the Margaret Sanger Papers.

and maneuver between these pages and more difficult to
print them. Others love them. It's your call.
Make sure that you always provide a means by which
the user can get from anyone of your pages back to the
main menu. This is particularly important if your user
locates one of the pages on your site through an Internet
search engine rather than through your main page. For
example, if I search for information on an individual, I

Much of the material discussed above is static-once it
is created it does not need to be updated. Examples of
this kind of material are biographical sketches, descriptions of volumes and series already in print, frequendy
asked questions, etc. You can slowly add more and more
to web sites that consist of mainly static material until you
have the fully fleshed out site you want. You need only
update pages if something major changes. Other types of
information-project news, for example-require consistent updating. Limit the number of pages you create that
require constant updating and maintenance to make your
work easier. You may want to lump "newsy" information
all in one page that you can replace every so often.
An essential part of designing and planning a web
page is providing for updates and maintenance. In most
cases the person who creates the web page will be responsible for keeping it up to date, but if you used a computersavvy graduate student or consultant to create the web
page, you had better create a site that will not need a lot
of updates. Students move on and lose interest in maintaining sites. Some permanent member of your staff
should be capable, even if only by following written instructions from the designer, of editing a page, correcting links, and loading the page onto the server.
Using outside links is an important way to cut down
on updates. You don't want to have to reinvent the wheel?
If you think it would be a good service to provide links
to all other documentary editing projects, rather than create and maintain the list on your own page, simply link to
the ADE page that provides updated links. That way, you
are not responsible for keeping up with additions and link
changes-Frank Grizzard is! Likewise there are already a

Continued on page 76
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